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Infro\video

The Career Building Asset

We Produce Concise Personal Branding Videos Helping New Graduates
& Job Seekers Stand Out In A Competitive Career Environment.

Our Goal Is To Help Them To Be Seen & Get Hired, Communicating
Who They Are, What They Do, And The Value They Bring to an Organization.
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New Graduate Ledo,
Applies For A Job.
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How Does Ledo Stand Out From Her Competition And Communicate Her Business
Value, Directly To The Employer, BEFORE AN INTERVIEW?
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intro | solution

intro|video Is A Process To Produce An IV40 ~ 40 Sec Video.

A Professional & Unique Script

=

Professional & Unique Script

Concise Impactful Message Dynamic Video Recording Empowering Career
Marketing Asset

Message Creation

Quality Production Networking Tools

e Questionnaire Based e Coached ‘Interview’ e 1V40 40 sec. Video

e Concisely Edited
e Power Script

e Desktop Filming Globally e Email Signature
e Automated Editing e Branding Page

video | introvideo.biz 30f 19
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Now, Ledo Uses The Video As A Career Branding Asset To Communicate Her Value,
Before The Interview, At The Marketing, Recruitment And Discovery Phase.

Linkedin & Handshake Profiles Email Signature IV Personal Branding Page

introvideo.biz
& Send B Save [ Delete  Attach v~ 2 Signature |4 Check names Mail saved at 5:3

\ To © Michael Sexton %
4
P Subject Editor Position
Ledornubari Nwilene -t

Narrow Sans Serif ~ | Normal
Washington DC-Baltimore Area - Contact info

Dear Michael,

It was good to speak with you the other day. | wanted to follow up more thoroughly - o
with a face-to-face. Let me know when you are available. Ledornubari Nwilene

ledormubarinwilene@gmail.com

Thank you.

Ledo.
1am a senor at Drexel University majoring in Computing & Security Technology with a minor in Human Computer
Interaction. | am passionate about building useful products for peaple & communites, user experience .see more

I :
Ledornubari
Featured Nwilene
Unk ik
Hey Linkedin!

| ledornubarinwilene@gmail.com |
L g A™
®@e
o infurt

Use the Personal Branding Use Custom Email Signatures To Design the Included Personal
Video in LinkedIn, Handshake Include Video In All of Business Branding Page to Present the
or other Job Platform Profiles. Correspondence. Video, or Embed in Company

Team/About Page.

introvideo
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intro | solution

New Economy Career Marketing

+ i3] ‘indeed n D’ ) (« Q

ZipRecruiter
i Handshake

Job Platforms Asynchronous Networking

+

Traditional Career Marketing

] ¥

Interview Process

Branding Video

J)o

Text Resume
50f19
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“A memorable first impression imparts warmth and competence.”

Dr. Amy Cuddy, Harvard Psychologist

“(76%) of hiring managers believe seeing a pre-recorded
video of a job seeker would be useful.”

LinkedIn Blog June, 2021

(In 2017) Google determined that the top seven characteristics
required for success at the company are all non-technical skills.

Magee, C., J. Hammond, T. Astashkina. State of WorkForce EdTech. LearnLaunch 2018

Along With Establishing A Great First Impression,
A Branding Video Communicates A Candidate’s

Soft Skills, Who They Are, What They Do, And The Value
They Bring To An Organization.

intro)video


https://blog.linkedin.com/2021/march/30/-bring-your-professional-story-to-life-on-linkedin
https://learnlaunch.org/wp-content/uploads/2018/09/State-of-Workforce_Edtech_LearnLaunch-Sept-2018_-.pdf

intro

2021 - 2022 The Great Resignation

April - June 2021: 11.5 Million Workers Quit. - US BLS
30K workers surveyed, 41% are considering quitting. - Microsoft Study
48% surveyed employees are searching for new opportunities. - Gallup

38% employees surveyed are planned to make a change within 6 months. - Persio

Even With Low Unemployment, There Is Always Strong Competition
For The Best Jobs, Especially For New Graduates.

™
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12M (e, sA, AF

unemployed 2021)
Opportunity Youth, Transition Vets

Community College, 4 YR, MBA &

8M (us unemployed

2021) Professional Programs

Job Seekers
Job Changers/Professionals (US)
Global Unemployed

4M/YR
NEW GRADS (2021)

video | introvideo.biz 8 0f 19
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Multiple Opportunities For Partnerships And Recurring Institutional Sales

Transition Opportunities

Undergrad Programs

MBA Programs

Opportunity Youth Programs
Military to Career Programs

Partnership Opportunities
e Handshake

e Indeed.com
e Zip Recruiter

Growth Strategy KPIs | Customer Engagement

Identify messages that resonate Engagement Metrics
Identify platforms that perform #'s Driven to Website
Identify Influencers #'s Paid Sign-ups

Continua”y grow engagement # of Delivered IV40 Tool Suites

Scale production to 1,000/wk Price/demand Modulation
Total Revenue/week

infrovideo



intro | inviting pricing

THE CAREER CHANGER

V.. | 969

FILMING IS EASY WITH OUR APPLICATION FEATURES

E%ﬁ

PROFESSIONAL PROFESSIONAL INTERVIEW PROFESSIONALLY
SCRIPT CREATION & FILMING SESSION EDITED VIDEO

MAXIMIZE YOUR REACH WITH OUR NETWORKING TOOLS

. o]
< e G

EDITABLE EDITABLE EMBEDDED 3-PROFILE
BRANDING PAGE EMAIL SIGNATURE WEB SITE CODE HEAD SHOTS
Group/Studio filming is available for individual companies or College Career Centers; if interested, please get in touch with us at any time.

intro

video | introvideo.biz 10 0f 19
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intro | business model expansion

SALES CHANNELS

Method Payer Example
® Repeat Direct Sales Individual Job Seeker/ Student
® Direct Sales Group Entity Coldwell Banker
e Fee Split Partnerships Layoffers.com| Intro30.com
e Fee Split Group + Individual Fox School of Business
e Sponsor Video Branding  Group Sponsor HBCU + Chan/Zuck Ed Fund.
® \White Label Custom Partnerships In development
intro yclngAQ | introvideo.biz 11 0f 19
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Sample of Digital Media Marketing Campaign To Individual Students

introjvideo’ MARKETING | APRIL

The Career Building Asset

2 2

1 Digital Media

No Digital Posting

3 4 Digital Media 5 Digital Media 6 Digital Media 7 Digital Media 8 Digital Media 9 Digital Media

intro video intro\video 7 N

Be seen S| reeruy S WO

intro video

11 Digital Media

intolvideo . introvideo', |

ot ) (e,
ou Really Are2% o

intro

Make Yourself

28
Make Yourself
More Visible

More Visible

20 Digital Media 21 Digital Media 23 Digital Media

19 Digital Media

18 Digital Media

intro\video ! infrojvideo J
28 3
Be Seen oL (10| RS Make Yourself MK @M (<1 ¢; +  Graduates Need | LboLrLcl IR & B | Graduates, Need
o ot b i 4 2 . - a
Vo | Get Hired, = & More Visible More Visible ] ﬂ,‘uwm | Help Standing
. of Anyp
o oE. -t Al
|

25 Digital Media 26 Digital Media 29 Digital Media

. intro|video 4 = olvide introvideo . ovideo m
R b NV ; o )

Make Yourself WeHelnYoulook ¥ <y "1, [| Ready To Show WeHelnYoulook  £A° -~ e
| More Visible & Sound Your Best & A - = Employers Wi & Sound Your Best e ers Wi !
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intro e nVi ronment Stakeholders using video associated with job search.

Open Job
Platforms W Video

inkedIn.com

joinhandshake.co

Closed Hiring Closed Hiring
Systems W/Video UpWork Systems W/O Video
sparkhire:cofr —

videobio.com indeed.com

reterio fiverr

Zip recruiter

video
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intro

7second.gradseflife.org toptal.com

intro30.com
Wistia.com
Univ Classes o Photographers
DIY & Selfie Video Video ProductionfHouses
No-Service ' careerbrandvideok Full & Assisted

/

-
-~

Video Production

video | introvideo.biz 13019
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intro | competitive advantages

MARKET LEADER SCALABILITY LOW PRODUCTION COSTS

National Market Focus Systematic Process Streamlined Production Process
Proprietary Process Desktop/Mobile Focused for from Script Dev, Filming,
Researched Script Development Global Reach. Automated Editing & Tool Delivery

Deployment of Automated
Production Systems.

EASY AS 1-2-3 CAREER BRANDING TOOLS DESIGN & BRAND

Templated Questionnaires User Branding Page for Presenting Unique Look & Features of Product
Professionally Scripted Video, Email Signature & Headshots & Branding Page
Professionally Coached Links to Download Consistent Hng)h zluallty Process &

roduct

Links & Info for R
User Gets Links & Info for Resume, predictable and Known

LinkedIn, Team Page Placement Retailer

U.S. Utility Patent Pending

intro

video | introvideo.biz 140f19
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intro | traction & funding

intro|video is self-funded and has to date, not accepted investor/equity funding.

ON-LOCATION FILMING (pre 2020)

Traction To Date Average Sale (2019)
Views: 15K Views $350 (multi-tier pricing)
Videos: 520

VIRTUAL FILMING : Apr 2022 (re-launch)
Target Growth Average Sale
5K videos/mo 2021: $49 (standard pricing)
by 2023

L] . ™
In"O‘\h/ldegO | introvideo.biz 150 19



intro | development & action

Systemization of Haas/Berkeley Pivot and creation of virtual filming, Founders Univ Acc w
traditional video process. Launch Acc. system automation, process & product VC Jason Calacanis
On-Location Filming. improvement.

2018 2019 2020 2021 2022

Multiple NACE & MBACSEA COVID Implements
conference promotions. Virtual Filming.
Paid Pilot Programs:

Dominican of Cal. MBA, No on-location filming. Social Media
Fox School of Business at Temple, Promotion
Presidio Sch of Mmgt.,

Unsponsored Students:

Students at UCal., Davis, Santa Cruz
Drexel

intro

video | introvideo.biz
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Michael Sexton
CEO, CTO

BS in Computer science.
Decades in high-end
professional video production
and personal branding for
executives.

Talents for Success
IT & Process Automation
Video Production Expert

Il Fox School of Business

8 TEMPLE UNIVERSITY

Founder.University

intro video | introvideo.biz
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MK Hicks

Director of Business
Development

BSEE, T-bird MIM with focus
on Marketing & Finance.
Decades of experience with
successful start-ups, M&A and
exits. Successful multi-million
dollar project execution.

Talents for Success
Business Op & Dev
Marketing Automation

UCDAVIS

UNIVERSITY OF CALIFORNIA

LAWCH

LAUNCH

Tt Uity of Sabfonma s 20amg Aceleruncd

coLbweLL
BANKER O
GLOBAL
LUXURY.

Larry Garrigan
Director of Marketing

BA in Advertising & Graphic
Design; Years of Marketing &
Strategic Creative experience

in multiple industries, Attention
to detail — compelling creative

Talents for Success
Strategic Marketing &
Value to Customer Creative

Z

ZEPHYR

REAL ESTATE
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